
 

 

 

Title: Planning A Social Justice Campaign 

Primary age range: Y3/4 Secondary age range: Y5/6 

Link to subjects: Literacy, PSHE, Computing 

Learning Objectives: 
 

● To discuss social justice issues that matter to them. 
● To recognise ways that social media can be used to drive social justice and change, 

and their power in making that happen 
 

Lesson Outcomes: 
 

● Students will choose a campaign topic, and create associated media such as a 
campaign video, slogan, logo, posters, etc. 

 

Key Competencies: 
 
KC3: How to function in society 
KC4: Aesthetic and cultural awareness 
KC6: How to function in relation to the state 
KC7: Entrepreneurship 
KC8: Interpersonal communication 
KC10: How to confront themselves with challenges 

Notes: 
 
This activity provides an introduction to the concept of using social media to affect change, 
and how to make that happen as a young person. The way this activity looks will depend on 
your local area and the things that matter to the students. Social media is just one tool that 
can be used to spread a message widely and easily, but it is not the only way- traditional 
media and other approaches are also valuable and any campaign should utilise all of these. 
 
If your school has a particular social justice focus, such as refugee aid, food or fuel security, 
the climate emergency etc., then this activity can go alongside it, but it can also be very 
individually led by the students. 
  
The students may not themselves be able to use social media due to their age and the 
restrictions on setting up an account, but they can still be inspired to get involved in social 



 

 

action that responsible adults in their lives or that lead youth organisations can support them 
to share their work more widely. 

Activity Outline: 
 

1. Ask: What do young people need to know about social media to use it safely, 
powerfully and purposefully? 

 
● The students may have many ideas about safety but less about power and purpose. 

What ideas come out? What do they want to know? What skills do they have? What 
are the gaps in their knowledge? 

 
2. Explain: there are rules on what social media you can use at what age, but this does 

not limit you from being a part of social action, and working with adults to spread your 
message using social media as a tool for spreading a message and communicating 
with others. 

 
3. Ask: do you think you have power to change things you don’t like or don’t agree with? 

 
● Take some ideas. 

 
4. If possible, share this video: 12 years old Meghan Markle on Nick News in the 90s 

after protesting sexist commercial 
(the students may or may not know who Meghan Markle is, but it does not really matter if they 
do not as the video shows her taking action when she was still a young student herself, not a 
famous actor or duchess). 
 

● Explain that this video shows Meghan Markle when she was only around 11 or 12 
years old, describing her reaction to an advert that she knew to be wrong. The advert 
for dishwashing soap said that only women washed dishes, and the boys in her class 
reacted by making unkind and sexist jokes about it. She decided to do something. She 
wrote a letter to Proctor and Gamble, a company that makes all sorts of products that 
are sold all over the world, and told them what had happened and that the advert 
needed to be changed- and they did change it, and she got an opportunity to spread 
her message about this injustice on television. 
 

● Ask: what sort of tools did Meghan use to make a change? Do you think you would do 
the same thing now, or use a different tool? 

 
● The students may say they would use email or social media instead of writing a paper 

letter. Many companies and organisations now make themselves instantly available to 
their customers via social media and it is an instant way of making a point that can be 



 

 

shared easily, without relying on the television or news to pick up on it, as in Meghan’s 
story. 

 
5. Work through Slide Show which introduces the concept of using Social Media as a 

young person to achieve social change. 
 

● Social Justice Campaigns 
○ What do you know about social justice campaigns? 
○ Do the people you follow on social media have a social justice message? 

 
● Social Media As A Tool For Change 

○ Show examples of young people famous for leading social change 
 

● You Are The Future 
○ Do you think it is possible for all young people to make change happen through 

social media? 
○ What kind of things make it harder for young people to do this? What makes it 

easier? 
○ The #Iwill campaign seeks to support young people who are committed to 

social action to be an Ambassador or Champion 
○ Show this video Join the #iwill movementand discuss what they see and how 

the video makes them feel. Does it surprise them to know these sorts of groups 
are out there? 

 
● If you could lead a campaign for change, what would it be about and why? 

○ Let the students discuss this idea in pairs or small groups. What grabs their 
attention? What is important to them? Report back to the class. Are there any 
ideas in common? Could they collaborate? You may want to provide the 
students with a range of magazines or newspapers to explore- what topics of 
interest jump out to them? 
 

● What does a campaign need to be successful? 
Take some ideas and record them- they may be connected to: 
A clear vision- what is important to you? Can you summarise it in one sentence? 
A unique focus- why is what you want to do different to what is already being done? 
Creativity- use your imagination to design a campaign that is visually striking or engaging 
Passion- this needs to matter to you deeply 
 

● The students may decide to design posters, vlogs, blogs, write letters to politicians, 
MPs or organisations or companies, create a hashtag, get in touch with local youth 
groups, or a combination of these ideas or more that have not been covered. 

 



 

 

6. Once the campaigns are finished, they could be presented as part of a school-wide 
campaign or community event, or they could be shared more widely using school 
social media. 

 

Materials Needed: 
 
Access to the internet, PPT, paper, pencils, newspapers and magazines, etc. 
 

Supporting resources: 
 
Social Media for Social Justice: How Young People Are Going Online to Improve the World 
IRL | Center for the Developing Adolescent 
 
Nearly 60% of young children are social justice activists – a future full of Elin Erssons   
 
Trump UK visit: Young children take to streets to protest president's policies on guns and 
immigration | The Independent 
 
iWill   
 
UK Youth 
 
12 years old Meghan Markle on Nick News in the 90s after protesting sexist commercial  

 
 
 
 


